WORKSHEET

Use the worksheet below to help you with the analysis of an advertisement of your own choice. Consider each of the following aspects:

Portrayal of people in the advertisement:
· How old are they?
· What gender are they?
· What racial group do they come from?
· Which social classes are represented? How do you know?
· What do the clothing codes tell you?
· What are their facial expressions? Why?
· What is their posture? Why?
· What roles and stereotypes are being represented?
· How would you describe the relationship between the people?
· What other people could have been included? Why have they been excluded?
Technical codes:
· Is the illustration in colour or black and white? Why?
· How have the images been framed and cropped?
· Are all the elements of the image in focus? If not, why?
· Has anything been left out of the illustration? Why?
· How has it been lit and what is the camera angle? Are these important?
Text included in the advertisement:
· How does the slogan relate to the images?
· What other information are we given to help explain the images?
· Who is being addressed?
· What typeface has been used? Why?
Objects that are included:
· Where is the advert set? How do we know?
· What objects are included in the advert? Why?
· Does the product appear in the advert? If not, why not?
· What else could have been included but has not been? Why?
· What do the background colours and textures signify?
· What colour codes are at work?
The function of the advertisement as a whole:
· What kind of advertisement is this? Does it refer to any other advertisements or media texts?
· What is the narrative and how do we make sense of it?
· Who are we supposed to identify with?
· What is being promised by this advertisement?
· What are the values that underpin it?
· Who is in control in this image and where does the power come from?
The audience for the advertisement:
· Who is the advertisement aimed at? How do we know?
· Is any prior knowledge required to understand the advertisement? If yes, what?
· In what publications might the advertisement appear? Why?
· Whereabouts in the publication might the advertisement appear?
· Is the advertisement part of a larger campaign? If so, what are the other components of the campaign?
