	Online CRM communities, knowledge bases and analysts’ websites

	The list below details a number of online communities, knowledge bases and analysts’ websites that provide support and resources for CRM practitioners. Many of the online communities emerged during the early years of CRM adoption and were a very necessary feature of the educational landscape. There was little by way of educational content on CRM, and this vacuum was filled by these communities. You’ll find a lot of very useful and informative content at these sites. Register as a member and return often to gain the greatest benefits. The knowledge-base websites accumulate materials from many different sources and present it in categories that are easy to search.  The online communities and knowledge bases compete for advertising dollars and readership. Consequently, some don’t survive. New sites may emerge to take their place. Expect to find that some sites have been taken down.

The analysts’ sites offer a wide range of research, insight and commentary on CRM strategies and technologies. Forrester, Gartner and IDC can generally be relied on to provide independent reviews and critiques that are a necessary balance for the more pro-corporate content found on CRM technology vendors’ and consultants’ websites. 



	Online communities and knowledge bases 
	What is this?

	http://www.mycustomer.com/
	MyCustomer.com is “ the voice of the customer relationship management (CRM) profession”. 

	http://www.customerthink.com/
	“CustomerThink's mission is to help business leaders develop and implement customer-centric business strategies. We do this by publishing high-quality articles, blogs and discussion; conducting research on key issues and trends; and by facilitating interactions with a global panel of experts.”

	http://www.crm2day.com/
	“CRM Today focuses on every business function - Marketing, Sales, Human Resources, Technology, etc. - and business sector - Finance, Retail, Health, Insurance, IT, Telecoms, Internet, Call Centers etc - in order to provide its members with information and knowledge that is indispensable in today's competitive business environment. In a short period of time, CRM Today has established itself as the pre-eminent meeting place for professionals and companies that provide CRM-related products and services or implement CRM strategies and applications.”

	http://www.intelligententerprise.com/ 
	“IntelligentEnterprise.com is the only site exclusively focused on how technologies can work together to form the strategic applications vital to businesses. We offer visitors both the context and the technical detail needed to go from concept to purchase to deployment, addressing the questions business application strategists face every day”

	http://searchcrm.techtarget.com/
	“SearchCRM.com is free resource dedicated to Customer Relationship Management (CRM) decision makers. CRM is a business process that requires a special combination of customer-centric strategy and technical know-how. Visit SearchCRM.com for original daily news, expert tips, discussion forums, Webcasts and customized research that will help you develop, design and implement CRM initiatives.”

	http://www.gccrm.com/eng/content_e.jsp
	“GCCRM strives to help companies create effective customer experience. Since 2001, GCCRM develops customer value and customer experience management methodologies and tools, including the Branded CEM Method and the experience-centric X-VOC research. We have a bilingual website www.gccrm.com serving 100,000 business professionals globally, an annual Customer Management Forum, an annual Customer Management Awards program, and a Customer Management Professional Club, providing platforms for knowledge transfer, business networking and career enhancement.”

	http://www.knowledgestorm.com/
	“KnowledgeStorm is the Internet's top-ranked search resource for technology solutions and information. We give technology vendors the most opportunities to reach business and technology professionals conducting research on the Internet and convert them into Web leads.”

	http://www.contactcenterworld.com/
	“ ContactCenterWorld.com is the leading global support organization for the contact center industry around the world. As a resource we are unrivalled – our membership is growing substantially and our knowledge and experience in the call/contact center industry is immense.”

	http://www.customerservicemanager.com/
	Claims to be “the leading community for customer service professionals. Bringing you news, reviews, articles and resources our aim is help improve customer service worldwide!”

	http://www.crmdirectory.com/
	“CRM Directory is the leading community for professionals looking to enhance their company's sales, service and customer experience. The site provides timely CRM news and product information as well as educational CRM editorials. Decision makers who need to research purchases and find the right CRM solution will find our free CRM Buyer's Guide a real blessing. Sales and Marketing professionals as well as C-level executives will be able to keep up to date on all the latest CRM trends and technologies so that they can stay ahead of their competition. Our CRM Forum is a great way to share your experiences and questions with others. A real discussion group. “

	http://crm.tmcnet.com/
	“Technology Marketing Corporation (TMC), based in Norwalk, CT and founded in 1972, is the world’s leading business to business and integrated marketing media company, servicing niche markets within the communications and technology industries. Reaching in excess of 3.5 million readers worldwide each month, TMC creates highly targeted, content-driven communities, serving as the world’s primary educational and news resource in the communications and technology fields – including VoIP, IP communications, telecom, contact centers, and CRM.”

	http://www.online-crm.com/
	“This Customer Relationship Management (CRM) web-site is a community knowledge-base dedicated to online (also known as on-demand, web-based, cloud computing and software as a service) CRM software, business processes, best practices, support channels and information sharing. While CRM is the hub for this market niche portal, most information, resources and collaborative exchange focus on sales force automation (SFA), marketing information systems, customer service and support, partner relationship management (PRM) and CRM analytics. The majority of our web site visitors and community contributors have so far focused on CRM software vendors, evaluation, implementation, maximization and support. We are now in the process of compiling many good recommendations related to maximizing CRM software effectiveness via business process suggestions, best practices and operational benchmarks. We expect to have a significant upgrade to this web site soon to reflect this new information.”

	

	Analyst websites
	What is this?

	http://www.forrester.com/rb/cxp
	“Forrester Research, Inc. (Nasdaq: FORR) is an independent technology and market research company that provides pragmatic and forward-thinking advice to global leaders in business and technology. For more than 24 years, Forrester has been making leaders successful every day through its proprietary research, consulting, events, and peer-to-peer executive programs”

	http://www.gartner.com/Init
	“Gartner, Inc. (NYSE: IT) is the world’s leading information technology research and advisory company. We deliver the technology-related insight necessary for our clients to make the right decisions, every day. From CIOs and senior IT leaders in corporations and government agencies, to business leaders in high-tech and telecom enterprises and professional services firms, to technology investors, we are the indispensable partner to 60,000 clients in 10,000 distinct organizations. Through the resources of Gartner Research, Gartner Executive Programs, Gartner Consulting and Gartner Events, we work with every client to research, analyze and interpret the business of IT within the context of their individual role.”

	http://www.idc.com/
	“IDC is the premier global provider of market intelligence, advisory services, and events for the information technology, telecommunications, and consumer technology markets. IDC helps IT professionals, business executives, and the investment community make fact-based decisions on technology purchases and business strategy.”


